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BOARD COMMITTEE OVERSIGHT WHL

Sustainability is integral fo how we operate and manage our business, with our Board committees working
closely together to ensure the effective oversight of our Vision 2025+ strafegy

SUSTAINABILITY COMMITTEE
“Ourrole is to ensure the effective
oversight of our sustainability
strategy and its execution,

so that we continue to position

the Group as a leader in
responsible retailing. This entails
overseeing the effective integration
of sustainability initiatives and
objectives into the business and
ensuring that the Group operates in
an environmentally and socially
responsible manner.”

BELINDA EARL
Committee Chair

SOCIAL AND ETHICS COMMITTEE
“Ourrole is to assist the Board

in setting the tone for an ethical
organisational culture and in
executing its responsibilities as a
responsible corporate citizen, by
monitoring the Group's conduct.
We also oversee the people,
social development, and health
and wellness focus areas of our
sustainability strategy.”

THEMBISA SKWEYIYA
Committee Chair



GBJ STRATEGY (VISION 2025%)

WHL

Our GBJ strategy is centred around three pillars: a commitment to a thriving and resilient environment, being

ethical and fair, and inclusive justice

VISION 2025* STRATEGY

PILLAR 1 PILLAR 2
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THRIVING AND RESILIENT ETHICAL AND FAIR

We care for the environment and We care how our products are
are committed to working towards made and are committed to a fully
net zero impact and a just fransition transparent, fraceable, and ethical
to alow carbon economy. supply chain.

WHL SUSTAINABILITY COMMITTEE

PILLAR 3
ﬁ

INCLUSIVE JUSTICE

=

We care for our people and are
committed to being a diverse and inclusive
business, enhancing the wellbeing of our
employees, customers, and communities.

WHL SOCIAL AND ETHICS
COMMITTEE



GBJ HEADLINE GOALS

OUR GBJ VISION FOR 2025
AND BEYOND @

®

FULLY ALL PRIVATE LABEL AlL MNET

TRANSPARENT | PRODUCTSDESGNED | ENERGY FROM | ZERO CARBON

& TRACEABLE REUSED. RENEWABLE EMISSIONS
SUPPLY CHAIN REPAIRED OR SOURCES BY 2040

BY 2025 BY 2030

RECYCLED
BY 2025
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WAS THE ESKOM ON A RENEWABLE
ENERGY TARIFF PROGRAMME.
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In a South African retail first,
Woolworths rolls out

for Foods online deliveries
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PILLAR 2

ETHICAL
AND FAIR
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WOOLWORTHS IS THE FIRST P
SOUTH AFRICAN RETAILER TO PUBLISH ITS

= SUPPLIER LIST

FOR FASHION, BEAUTY AND HOME
PRIVATE LABEL PRODUCTS

IN LINE WITH OUR COMMITMENT
TO SUPPLY CHAIN TRANSPARENCY
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MAJOR SOURCING MILESTONES ACHIEVED

OF COCOA, PALM OIL AND COTTON USED
IN OUR PRIVATE LABEL PRODUCTS ARE
NOW RESPONSIBLY SOURCED




of Woolworths private
label Food and...
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of Woolworths
Fashion, Beauty and
Home private label
products are
locally sourced

............



f Intfroduced a Launched the Partnered with

TRACEABILITY “TOWARDS ' ~ THE GOOD -’
RATING CIRCULARITY” i CASHMERE
for selected products cop.sule col!ec’rion, 2 STAN DARD@

2

on its website, showing featuring fabric made :
how well a product from 30% reCYC|ed cotton fo Supporf res.por]s'ble

can be traced through fibres sourced from our _farming of this luxury

the SUpply ChGiﬂ, from own producﬂon runs fibre — the first Australian

fibre to factory floor fashion retailer fo do so




David Jones continued to embrace

by partnering with Blue Spinach, to resell
a capsule collection of pre-loved luxury brands
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Woolworths Food
(private label products)

Woolworths Fashion, Beauty &
Home (private label products)

Country Road Group
products have




Country Road
Group stores

AND

Woolworths
Food Markets

ARE PLASTIC SHOPPING BAG FREE
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Woolworths was rated as the

MOST VALUABLE RETAIL BRAND
&
TOP SUSTAINABILITY BRAND

. atthe Kantar BrandZ Most Valuable South African Brand awards =
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PILLAR 3 2

INCLUSIVE

JUSTICE




SA RETAILER TO SIGN THE

for the promotion of gender equality and
empowerment of women in the workplace
supplier base and in communities
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Woolworths Supplier Development programme:

393 NEW JOBS

created through providing support and market opportunities
for small and medium-sized black and black
women-owned businesses
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Community contributions
during the year:

WOOLWORTHS

COUNTRY ROAD GROUP AND DAVID JONES
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Woolworths #ZEROHUNGER Programme
recognised at Intercontinental Group
of Department Stores Awards as
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Woolworths is investing .

over a 3-year period to implement a just wage
and increase the hourly base rate

~ S TS ATER. .
WOOLIES WAGE WOOLIES WAGE

oy above the retail sector above the SA

minimum wage minimum wage




Woolworths was selected as South African
Graduate Employers Association’s (SAGEA) 2022

EMPLOYER OF CHOICE
(RETAIL SECTOR)

as well as one of the

TOP 20 ASPIRATIONAL
EMPLOYERS IN SOUTH AFRICA




WE CELEBRATED THE

25™ ANNIVERSARY OF
MYSCHOOL MYVILLAGE MYPLANET

MySchool MyVillage | MyB&

Supported nearly Contributed
8 500 >R90m
schools and NGO In the past year

beneficiaries

- MySchool MyVIIIbg‘e MyPlanet~ .
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OUR APPROACH TO ETHICAL SOURCING

The confinued monitoring of our ethical sourcing strafegy and
approach is a key focus area for the sustainability committee

» Supplier Codes of Conduct ensure that our suppliers share our
ethical sourcing commitments

* Monitoring of suppliers’ performance through various social
and ethical audit programmes

 Partnering with leading institutions to further strengthen our
approach to responsible sourcing

 Training of staff and suppliers in areas such as human rights, /
ethics, and responsible commodity sourcing
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' FBH FOCUS AREAS | ACTIONS WHL

SOCIAL
COMPLIANCE

INCLUSIVE JUSTICE INITIATIVE (1JI)




This summer, all the cotton fibre used
to make Woolies private label cotton
and home ranges is 100% responsibly
sourced, either from Better Cotton
or certified organic cotton.

100%

SUSTAINABLY
SOURCED

We're one step closer to our goal
of bringing you completely traceable
and sustainable ranges by 2025.




BETTER COTTON IMPACT — LAST YEAR i WHL

&

be ter
cotton

4.3M 2800kg $52.1M

LITRES WATER LESS PESTICIDES ADDITIONAL PROFIT
SAVINGS FOR FARMERS

BETTER COTTON DATA FY22 (Extrapolated)
3 893 tons



' CLED SYNTHETICS WHL
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Global Recycled
w Standard
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VISCOSE | MMCF WHL
SUSTAINABLY
Q7% it
HOW IS VISCOSE MADE?

-4 X

Trees logged Wood shredded Chemical Spun into yarn
processing

www.fsc.org
FSC® C005060

The nark of
responsible forestry

-










GBJ HIGHLIGHTS FOR THE YEAR

WHL

SA RETAILER TO BECOME A

A set of guidelines for companies for the promotion
of gender equality and the empowerment
of women in the workplace, supplier base
and in communities.

ALMOST

O OF COUNT_RY ROAD
TONEE

David Jones continued to embrace

circular fashion

by partnering with Blue Spinach, to resell
a capsule collection of pre-loved luxury brands
on its website.

Country
Road

GROUP STORES AND

over
Woolworths

STORES ARE PLASTIC SHOPPING BAG FREE

In a South African retail first,
Woolworths announced the rollout of

for Foods Online deliveries.
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SUSTAI&

In partnership with Terracycle,

in the 2021 Australian Packaging Covenant Our
Packaging Future awards. Over 12 000 items of
hard-to-recycle beauty packaging
have been collected to date.

nd
wectvert: Zed RUNNER-UP

inthe Group of D Stores
for the World's Best Sustainability/CSR Campaign
by a Department Store for our #ZEROHUNGER
Food it ramme.

Launched the Group-wide

INCLUSIVE JUSTICE
INITIATIVE
to address systemic inequality in
PRACTICAL AND LOCALLY
RELEVANT WAYS ACROSS
ALL THE REGIONS

in which we operate, with the primary initial
focus on Inclusive Justice for Women.

Achieved a responsible
sourcing milestone -

of cocoa, palm oil’ and cotton used
in Woolworths private label product:
are now responsibly sourced.

‘Food products only.

MORE THAN

of Woolworths
Food and...

of Woolworths
Fashion, Beauty and
Home private label
products are

locally sourced

Country Road was the first
Australian fashion retailer to partner with

to support responsible farming
of this luxury fibre.

Community contributions
during the year:

RI970m

WOOIWORTHS

R25m

COUNTRY ROAD GROUP AND DAVID JONES

employees across the Group received
funding from the E4E Fund that provides
once-off, short-term financial assistance
to eligible employees during an
emergency or other unforeseen
circumstances.

NBI CEO Thought Leadership
dialogue at which Woolworths

— and the approach to building a —

Woolworths continues to make
an impact through the Supplier Development
programme. This year alone,

393 NEW JOBS

were created through PROVIDING market
OPPORTUNITIES and SUPPORT to small and
medium-sized BLACK and BLACK WOMEN
owned businesses.



GBJ HIGHLIGHTS FOR THE YEAR

WHL

WOOLWORTHS PUBLISHED ITS

SUPPLIER LIST

FOR FASHION, BEAUTY AND
HOME PRODUCTS

IN LINE WITH OUR COMMITMENT
TO SUPPLY CHAIN TRANSPARENCY

99% of Woolworths Food,

78" of Woolworths Fashion, Beuufy
Home private label product:

and 79% of Country Road Group
products have at least

1 sustainability
attribute

Thsmemseodwproducﬂnsmleasfone
char that the ative impact
onﬂ'\eenvlrwnen?mdsociety

WOOLWORTHS LAUNCHED

| ' a voice platform in which
| everyone is accepted,

protected and respected
regardless of sexual
orientation, gender identity

P R I D E or gender expression.

Woolworths was selected as South African
Graduate Employers Association’s (SAGEA) 2022

as well as one of the

Woolworths committed to implementing
a just wage and is investing

over 3 years to increase the hourly base rate

IN SELECTED JEWELLERY RANGES
AS WELL AS STORE FIXTURES

OVER

of Woolworths debt
is now ESG-linked.

WOOLWORTHS ™EST RETAILERS TO PARTNER WITH ESKOM
'WAS ONE OF THE ON A RENEWABLE ENERGY TARIFF
PROGRAMME. CURRENTLY

4 DISTRIBUTION
CENTRES AND
2 STORES ARE
POWERED BY
WIND ENERGY

THROUGH THE PROGRAMME

THE COUNTRY ROAD GROUP WAS AWARDED AN
——————— AND DAVID JONES A

IN THE BAPTIST WORLD AID REPORT, AUSTRALIA'S
MOST PROMINENT AND HIGH PROFILE REPORT ON
ETHICAL PERFORMANCE OF FASHION BRANDS

WOOLWORTHS WAS THE

top ranked

SOUTH AFRICAN RETAILER
IN THE 2021 WWF PALM OIL BUYERS SCORECARD
AND THE 2022 FASHION TRANSPARENCY INDEX

FASHION
REVOLUTION

Heldour 15T INTERNAL GBJ
ENGAGEMENT PROGRAMME,

GBJ Week, with almost 3 000 attendees
across the Group attending live panel sessions
on sustainability.




