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SUSTAINABILITY COMMITTEE
“Our role is to ensure the effective 
oversight of our sustainability 
strategy and its execution, 
so that we continue to position 
the Group as a leader in 
responsible retailing. This entails 
overseeing the effective integration 
of sustainability initiatives and 
objectives into the business and 
ensuring that the Group operates in 
an environmentally and socially 
responsible manner.”

BELINDA EARL

Committee Chair

THEMBISA SKWEYIYA 

Committee Chair

SOCIAL AND ETHICS COMMITTEE
“Our role is to assist the Board 
in setting the tone for an ethical 
organisational culture and in 
executing its responsibilities as a 
responsible corporate citizen, by 
monitoring the Group’s conduct. 
We also oversee the people, 
social development, and health 
and wellness focus areas of our 
sustainability strategy.”

BOARD COMMITTEE OVERSIGHT

Sustainability is integral to how we operate and manage our business, with our Board committees working 
closely together to ensure the effective oversight of our Vision 2025+ strategy 



GBJ STRATEGY (VISION 2025+)

Our GBJ strategy is centred around three pillars: a commitment to a thriving and resilient environment, being 
ethical and fair, and inclusive justice
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Launched the 

“TOWARDS 
CIRCULARITY”

capsule collection, 

featuring fabric made 
from 30% recycled cotton 

fibres sourced from our 
own production runs

Introduced a 

TRACEABILITY 
RATING 

for selected products 
on its website, showing 

how well a product 
can be traced through 
the supply chain, from 

fibre to factory floor

Partnered with 

THE GOOD 
CASHMERE 
STANDARD®

to support responsible 

farming of this luxury 

fibre – the first Australian 

fashion retailer to do so
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OF WOOLWORTHS DEBT IS NOW 

ESG-LINKED



Woolworths was rated as the 

MOST VALUABLE RETAIL BRAND 

&

TOP SUSTAINABILITY BRAND 
at the Kantar BrandZ Most Valuable South African Brand awards
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WOOLIES WAGE

above the retail sector 
minimum wage

WOOLIES WAGE

above the SA 
minimum wage





Supported nearly

8 500 
schools and NGO 

beneficiaries

Contributed 

>R90m
in the past year
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OUR APPROACH TO ETHICAL SOURCING

• Supplier Codes of Conduct ensure that our suppliers share our 

ethical sourcing commitments 

• Monitoring of suppliers’ performance through various social 

and ethical audit programmes

• Partnering with leading institutions to further strengthen our 

approach to responsible sourcing

• Training of staff and suppliers in areas such as human rights, 

ethics, and responsible commodity sourcing

The continued monitoring of our ethical sourcing strategy and 
approach is a key focus area for the sustainability committee
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Lawrence Pillay
General Manager: Sourcing and 

Technology
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FBH FOCUS AREAS | ACTIONS

SOCIAL
COMPLIANCE

RADICAL 
TRANSPARENCY

SUSTAINABLE 
MATERIALS

WATER 
STEWARDSHIP

GREEN 
FACTORIES

PROUDLY SOUTH 
AFRICAN MADE

INCLUSIVE JUSTICE INITIATIVE (IJI)



COTTON

100%
SUSTAINABLY 

SOURCED 

This summer, all the cotton fibre used 

to make Woolies private label cotton 

and home ranges is 100% responsibly 

sourced, either from Better Cotton 

or certified organic cotton. 

We’re one step closer to our goal 

of bringing you completely traceable 

and sustainable ranges by 2025.



BETTER COTTON IMPACT – LAST YEAR

4.3M

BETTER COTTON DATA FY22 (Extrapolated)

3 893 tons

ADDITIONAL PROFIT
FOR FARMERS

$2.1M
LITRES WATER 

SAVINGS 

2 800kg
LESS PESTICIDES



RECYCLED SYNTHETICS 

32M
BOTTLES



VISCOSE | MMCF 

97%
HOW IS VISCOSE MADE?

Trees logged Wood shredded Chemical 
processing

Spun into yarn

SUSTAINABLY
SOURCED 
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