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The Good Business Journey (GBJ) strategy to 2025 and beyond, Vision 2025*, is aligned with the
United Nations (UN) Sustainable Development Goals (SDGs) and underlying targets in support of the UN SDGs’
universal call to action for a better and more sustainable future for people and the planet by 2030.
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VISION 2025+ GOALS UN SDGS UN SDG TARGETS HOW WE ARE ADDRESSING THE
UN SDGs AND TARGETS
Have a fully transparent, fraceable, and
. , / ’ N/A N/A
ethical supply chain by 2025 ETHICAL
SOURCING

Develop a roadmap by 2022 for achieving o . 1..1.By 2030, eradicate extreme poverty for all people everywhere, currently measured as people
a living wage for all workers across our Iviing @ fess s F125 © el ] : .
supply chain * 1.2 By 2030, reduce at least by half the proportion of men, women, and children of all ages living ETHICAL

in poverty in all its dimensions according to national definitions SOURCING

All private label products can be reused,
repaired, resold or recycled by 2025
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 12.2 By 2030, achieve the sustainable management and efficient use of natural resources

 12.5 By 2030, substantially reduce waste generation through prevention, reduction, recycling,
and reuse

PACKAGING
AND WASTE

All private label clothing, beauty, and
home products to contain at least one
renewed, reused or recycled product

12 RESPONSIBLE
CONSUMPTION

AND PRODUCTION

 12.2 By 2030, achieve the sustainable management and efficient use of natural resources
 12.5 By 2030, substantially reduce waste generation through prevention, reduction, recycling,

PACKAGING
material input by 2030 and reuse AND WASTE
 15.1 By 2020, ensure the conservation, restoration, and sustainable use of terrestrial and inland
freshwater ecosystems and their services, in partficular forests, wetlands, mountains, and drylands,
15 o in line with obligations under international agreements
Responsibly source all key commodities  15.2 By 2020, promote the implementation of sustainable management of all types of forests,
from traceable sources by 2025 halt deforestation, restore degraded forests, and substantially increase afforestafion and ETHICAL
reforestation globally SOURCING

 15.3 By 2030, combat desertification, restore degraded land and soil, including land affected by
desertification, drought, and floods, and strive o achieve a land degradation-neutral world
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All private label products to support
regenerative farming practices by 2030

UN SDGS

UN SDG TARGETS

RELEVANT SECTION IN GBJ REPORT
FOR MORE INFORMATION ON
HOW WE ARE ADDRESSING THE
UN SDGs AND TARGETS
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2.4 By 2030, ensure sustainable food production systems, and implement resilient agricultural
practices that increase productivity and production, that help maintain ecosystems, that
strengthen capacity for adaptation to climate change, extreme weather, drought, flooding

SUSTAINABLE

and other disasters, and that progressively improve land and soil quality FARMING
Work with . g ; CLEAN WATER « 6.4 By 2030, substantially increase water-use efficiency across all sectors, and ensure sustainable
; CZ:rre v¥|e’r ng,fr siﬁipléers C’Irgr i%crcjrngsrsin AG SANTEION withdrawals and supply of freshwater to address water scarcity and substantially reduce the
v(\io Ter?s’rresseg%cs\i/ns\i/\rlwcour voFI)ue chain number of people suffering from water scarcity
by 2050 « 6.5 By 2030, implement infegrated water resources management at all levels, including through WATER
transbboundary co-operation as appropriate
Source 100% of our energy from : : : :
enEwlsle souraes [y 000 /.2 By 2030, increase substantially the share of renewable energy in the global energy mix N ERGY AND

CLIMATE CHANGE

All our packaging will be reusable or
recyclable by 2022
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12.5 By 2030, substantially reduce waste generation through prevention, reduction, recycling,
and reuse

PACKAGING
AND WASTE

Halve food loss and waste in our own
operations and across our top 30

12 RESPONSIBLE
CONSUMPTION

AND PRODUCTION

O

12.3 By 2030, halve per capita global food waste at the retail and consumer levels, and reduce
food losses along production and supply chains, including post-harvest losses

; PACKAGING
suppliers by 2030 AND WASTE
1 CLIMATE
ACTION
: : 13.1 Strengthen resilience and adaptive capacity to climate-related hazards and natural disasters
Achieve net zero carbon impact by 2040 @ i &l Eeuriies ENERGY AND

CLIMATE CHANGE




To find out more about what we’re doing, visit

For company-specific information, visil

woolworths.co.za

countryroadgroup.com.au

f Country Road | Mimco | Trenery | Politix | Witchery

We appreciate any feedback on our Good Business Journey Report. Please contact GoodBusinessjJourney@woolworths.co.za



https://www.facebook.com/CountryRoad
https://www.facebook.com/mimco.accessories
https://www.facebook.com/trenery
https://www.facebook.com/PolitixMenswear
https://www.facebook.com/witcherysouthafrica/?brand_redir=138094473970
mailto:?subject=GoodBusinessJourney%40woolworths.co.za
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